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A strategic
sonolusso
engagement.
Social media strategy, an Instagram audit, and two short-form videos for Sonolusso Botanicals

& Organics, and the terms that govern them. One document, signed once.

W H AT Kenzie writes a social media strategy (with an Instagram audit) and creates two

short-form videos for Sonolusso.

P R I C E $500 total, paid as two invoices of $250. Nothing recurring.

K I C K O F F Thursday, October 8, 2026

F I N I S H Estimated 3 to 5 weeks from kickoff

S I G N  B Y October 7, 2026, both parties

I N  P L A I N  E N G L I S H

C L I E N T Sonolusso Botanicals & Organics

S I G N S  F O R  C L I E N T Linda B. James, CEO & Founder

C R E AT O R Mackenzie “Kenzie” Lauto · SociallyMackenzie

D AT E  I S S U E D October 1, 2026

VA L I D  U N T I L Signed by both parties by October 7, 2026

E M A I L mackenzielauto1@gmail.com

W E B S I T E www.sociallymackenzie.com

P R O J E C T  B R I E F



01 P R O J E C T  S U M M A R Y

Where Sonolusso is,
and where it goes next.
A one-time project to lay the groundwork for reaching a new, younger audience: a strategy, an audit, and two

videos that put them to work.

Sonolusso’s own ad data shows what works. Across 35 Meta campaigns over 18 months, product-first

content got 5.9% to 10.1% click-through, versus 0.8% for brand-introduction content — roughly 7 to 13 times

as many clicks. The next step is reaching a younger audience that discovers skincare on TikTok and

Instagram, where Sonolusso has little presence today.

This project covers a strategy document (which includes the Instagram audit) and two short-form videos,

both created and presented by Kenzie, that turn the strategy into content ready to post.

O B J E C T I V E S

O N E - T I M E  P R O J E C T ,  N O  O N G O I N G  C O M M I T M E N T

This is a one-time project for the deliverables in Sections 02–04. Nothing recurs. Any future work, of any

kind, needs a separate written agreement signed by both parties (§15).

02 R E S P O N S I B I L I T I E S

Who does what.
Kenzie creates everything. Sonolusso supplies the facts, the access, and timely feedback.

K E N Z I E  D E L I V E R S

Define how Sonolusso can reach a younger audience (college-age through early professional) on TikTok and

Instagram

The younger audience adds to the core 38–68 audience and does not replace it; the strategy does not

reposition the brand away from its core customers

Turn the strategy into specific TikTok tactics, trend recommendations, and content direction

Audit the current Instagram presence as part of the strategy document and identify quick wins

Produce two short-form videos that carry the strategy and are ready to post

The strategy document, including the Instagram audit (Phase 01, Section 03)

Video 1, product-focused: a demo or explainer with product-first framing, created and presented by Kenzie



S O N O L U S S O  P R O V I D E S

N O T  P A R T  O F  T H I S  P R O J E C T

03 P R O J E C T  P H A S E S

Two phases.
One clear arc.
Phase 02 begins after Phase 01 is approved.

Video 2, brand and lifestyle-focused: created and presented by Kenzie. LBJ is not required to appear on

camera

Both videos vertical and TikTok-native, ready to cross-post to Instagram Reels

One revision round per deliverable, and one no-charge reshoot if a video materially misses the brief (§3)

Only Sonolusso-approved product information and claims (§4), and proper disclosure on any post she

publishes herself (§5)

Confirmation of feedback within 1 business day, and delivery against the estimates in Section 05

Approved product information, claims, brand guidelines, and existing assets

Authorized account access for the audit, through a platform business-access method (§10)

Four Sonolusso products for use in the videos (§6)

Feedback within 2–3 business days of receiving each deliverable

Ongoing social media management

Paid advertising management (Meta, Google, or TikTok ads)

Website design or development (the strategy may recommend changes)

Brand identity work: logo, palette, or visual identity

Professional photography or videography (content is phone-shot or built from existing assets)

A TikTok or multi-platform audit (the audit covers Instagram only)

PR or media outreach

P H A S E  O N E

Social Media Strategy Document

$300



A social media strategy, including the Instagram audit, on how Sonolusso reaches younger women,

college-age through early professional, in addition to its core 38–68 audience. Direction and

current-state findings land in a single document, delivered as a PDF.

S T R A T E G Y  &  D I R E C T I O N

I N S T A G R A M  A U D I T  ( I N C L U D E D )

Estimated 2–3 weeks 1 revision round

Target audience definition: who the new audience is and why TikTok is the right place to reach them

TikTok engagement plan: trends, content formats, platform-native behaviors

Content direction: pillars, video types, and a product-first approach, based on Sonolusso’s Meta results

(Section 01)

Content mix guidance: the ratio of product-focused to brand and lifestyle content

High-level conversion path: how social content connects to purchase

Brand and design implications: website, brand, look, and feel

Posting schedule and 90-day KPIs

Bio and profile optimization

Visual consistency review: feed, colors, typography, grid

Content analysis: what performs, posting frequency, content mix

CTA, caption, and hook feedback; hashtag and keyword strategy

Audience engagement assessment and UGC surfacing

5–10 quick wins, posts to expand, posts to archive

Video quality and format-level performance review

P H A S E  T W O

Content Creation

$200
Two short-form videos at $100 each, built from the approved strategy. Kenzie creates and presents

both and chooses the format from the strategy findings.

T H E  T W O  V I D E O S

P O S S I B L E  F O R M A T S

One product-focused video (demo or explainer, product-first)

One brand and lifestyle-focused video, presented by Kenzie

Both vertical and TikTok-native, ready for Instagram Reels

One revision round per video

Product explainer · product demo · problem-solution tutorial



04 S C O P E  C H E C K L I S T

What’s in, what’s out.
Clear about what is included and where the boundaries sit.

S TAT U S I T E M D E TA I L S

✓ Strategy document Includes the Instagram audit; PDF

✓ Two short-form videos Created and presented by Kenzie

✓ Brand voice Built into every deliverable

✓ Account access Authorized access only, never passwords

✗ Ongoing management Separate agreement only

✗ Paid advertising Out of scope

✗ Website work Recommendations only

✗ Brand identity work Out of scope

✗ Professional photography Phone-shot or existing assets

✗ TikTok or multi-platform audit Instagram audit only

✗ PR or media outreach Out of scope

T H E  V I D E O S  C A R R Y

Estimated 1–2 weeks 1 revision round

Testimonial-style · talk-to-camera · unboxing

Product-first framing, as Sonolusso’s own ad data supports

Brand voice: warm, conversational, luxurious, ritualistic, “Start Tonight” energy

Visual style: minimalist, warm, botanical luxury, cream backgrounds, lavender palette

TikTok-native: vertical, caption overlays, a hook inside the first 2 seconds



05 T I M E L I N E  &  C A D E N C E

3 to 5 weeks, end to end.
Kickoff is Thursday, October 8, 2026. Completion is estimated 3 to 5 weeks from kickoff. There is no fixed finish

date; the rules for delays are in §11.

P H A S E E S T I M AT E

Kickoff call October 8, 2026

Phase 01: Strategy document 2–3 weeks

Phase 02: Two videos 1–2 weeks

Total estimate 3–5 weeks

M E E T I N G  C A D E N C E

M E E T I N G W H E N P U R P O S E

Kickoff call October 8, 2026 Objectives, intake, access

Strategy review call End of Phase 01 Strategy draft and audit

Video review call End of Phase 02 Video drafts and edits

Closeout call On final approval Hand-off of all files

Ad-hoc communication for urgent items by text or email

Kenzie confirms receipt of feedback within 1 business day

Sonolusso gives feedback within 2–3 business days of receiving each deliverable



06 P R O J E C T  B U D G E T

The whole project: $500.
$500 total. Two phases, two videos, and the strategy that ties them together. Nothing recurring.

P H A S E B U D G E T

Phase 01: Strategy document $300

Phase 02: Two videos at $100 each $200

Total $500

The fee changes only by a written change signed by both parties (§11).

07 P A Y M E N T  T E R M S

Two invoices, tied to the work.
Half at kickoff, half when everything is approved.

I N V O I C E A M O U N T W H E N

Invoice 01 $250 At kickoff, October 8, 2026

Invoice 02 $250 When all deliverables are approved

Invoices are due on receipt. “Completion” means the strategy document and both videos are approved by

Sonolusso. Kenzie provides a completed Form W-9 before the first payment (§8).

T O T A L  P R O J E C T  F E E

$500
Strategy, audit, and two short-form videos.

$300 S T R A T E G Y  +  A U D I T $200 T W O  V I D E O S



08 T E R M S

The terms, in plain English.
“Sonolusso” means Sonolusso Botanicals & Organics. “Kenzie” means Mackenzie Lauto, doing business as

SociallyMackenzie.

§1 Ownership · §2 Likeness · §3 Revisions · §4 Claims · §5 FTC · §6 Products · §7 Fee · §8 Taxes · §9

Confidentiality · §10 Access · §11 Timing · §12 Ending · §13 Liability · §14 Disputes · §15 General

§1  Ownership of the Work

Sonolusso owns all final deliverables made under this agreement: the strategy and audit document and both

videos. It also owns the unused footage and rejected drafts made for this project. On payment, Kenzie irrevocably

assigns to Sonolusso all right, title, and interest in them, to the fullest extent the law allows. Where ownership

cannot legally be assigned, Kenzie grants Sonolusso an exclusive, perpetual, irrevocable, worldwide, royalty-free

license instead. Sonolusso may transfer this license only as part of a sale of the Sonolusso business, and may

sublicense it only to ad platforms, agencies, and vendors acting for Sonolusso.

Sonolusso may publish, edit, crop, shorten, caption, reformat, and combine the work with other material, in any

media, without further approval. Kenzie keeps her own channels, her general skills and methods, and anything she

creates outside this agreement. She may not sell, license, or syndicate Sonolusso-branded content to anyone else

without written consent. Sonolusso’s trademarks, branding, and packaging remain Sonolusso’s.

Portfolio: Kenzie may show a video in her portfolio only after Sonolusso publishes it, with credit to Sonolusso. She

never shows the audit findings, analytics, strategy contents, or unreleased material.

§2  Name, Image, Likeness & Voice

Kenzie appears in the videos, so she grants Sonolusso a perpetual right to use her name, image, likeness, and voice

as they appear in the deliverables. This right is limited to Sonolusso’s own channels and its own advertising,

including paid ads, its website, email, and retail materials. Sonolusso will not sell or sublicense her likeness to any

third party, and will not use it to suggest she endorses any other product or brand. Her biography and social

handle are used only as she supplies them. Kenzie may use her own appearance in the videos for non-commercial

purposes after Sonolusso publishes them.

§3  Approval, Revisions & Reshoots

All content needs Sonolusso’s approval before anyone publishes it. The fee includes one revision round per

deliverable. A round is one consolidated set of written changes, sent together. Fixes needed because a

deliverable misses the agreed brief, gets product facts wrong, or has a technical or compliance problem do not

use up the round. If a video materially fails the brief, or has a defect editing cannot fix, Sonolusso may ask for one

reshoot at no charge. Changes that come only from Sonolusso changing the creative direction after delivery are

paid extra, and only if both parties agree in writing.



§4  Product Claims

Kenzie uses only Sonolusso-approved factual product information and claims. She makes no statement that a

Sonolusso product diagnoses, treats, cures, or prevents a disease, guarantees a medical result, or provides any

medical or therapeutic benefit not approved in writing. Sonolusso may require any unapproved or misleading

claim to be corrected or removed. The risk of the claims Sonolusso approves is Sonolusso’s.

§5  FTC Disclosure

If Kenzie posts or shares the content through her own accounts, she clearly discloses the paid relationship with

Sonolusso: #ad or #sponsored in the first lines of the caption, said aloud in the first 5 seconds of video, with the

platform’s paid-partnership label turned on. Disclosure is never buried among hashtags or links. She shares only

honest opinions and experiences.

Sonolusso, as the advertiser, is responsible for setting up, maintaining, and monitoring the disclosure program

required by 16 CFR Part 255. The Sonolusso FTC Disclosure Standard is attached as Exhibit A and acknowledged

on signing.

§6  Products Provided

Sonolusso will provide Kenzie, at no charge, four Sonolusso products for use in creating the deliverables: [TO BE

CONFIRMED BY SONOLUSSO: products and total retail value] . Kenzie may keep them after the project. They are

not additional compensation. Their fair market value is reportable on Kenzie’s Form 1099-NEC (§8).

§7  The Fee Is Full Payment

The $500 fee is Kenzie’s full payment for the work and for every right in this agreement. There are no royalties,

residuals, commissions, licensing fees, revenue share, or payments based on views, engagement, or sales.

Sonolusso may keep using, editing, and republishing the content with nothing more owed. Any customer discount,

commission, or affiliate arrangement would need a separate written agreement.

§8  Independent Contractor & Taxes

Kenzie is an independent contractor, not an employee, partner, or agent of Sonolusso. She cannot sign contracts,

make pricing commitments, or otherwise bind Sonolusso, and she is responsible for her own taxes. She provides a

completed Form W-9 before the first payment. Sonolusso reports payments on Form 1099-NEC, including the fair

market value of the products in §6, and may hold payment until it receives a valid W-9.

§9  Confidentiality & Originality

Confidentiality is mutual. Each party keeps the other’s nonpublic information private and uses it only for this

project. For Sonolusso that includes unreleased products, formulas, pricing, plans, campaign concepts, and

customer information; for Kenzie it includes her rates and working process. This survives the end of the

agreement.

Kenzie’s work is original except for material Sonolusso supplies or approves. She uses no third-party music,

images, video, or trademarks unless they are cleared for Sonolusso’s commercial use, and she does not knowingly

infringe anyone’s rights.



§10  Account Access

Authorized access only, never passwords. Any account access is through an authorized platform business-

access method, limited to what the audit reasonably needs. No personal passwords are required or shared.

Access ends when the project ends.

§11  Timing, Changes & Expenses

Timing is an estimate, not a deadline. If Sonolusso’s feedback or approvals slip by more than 30 days, Kenzie may

propose a written change to the schedule or scope. If Kenzie misses an expected delivery by more than 14 days

without good reason, Sonolusso may end the agreement immediately under §12. Any change to scope, schedule,

or price must be in writing and signed by both parties. There are no expenses unless Sonolusso approves them in

writing beforehand.

§12  Ending the Agreement

Either party may end this agreement on 5 business days’ written notice (email counts). Sonolusso may end it

immediately if Kenzie materially fails to perform, misses an expected delivery by more than 14 days without good

reason (§11), refuses an included revision, makes unapproved or misleading claims, breaches confidentiality, or

infringes someone’s rights. On ending, Kenzie is paid for approved work completed, at the phase prices in Section

06 ($300 for the strategy document, $100 per video). If the $250 kickoff payment is more than the approved

work is worth, Kenzie refunds the unearned part within 14 days. Sonolusso’s ownership and rights in work it has

paid for survive.

§13  Liability, Indemnity & Remedies

Liability is limited both ways: neither party is liable to the other for indirect, incidental, or consequential

damages, except where caused by intentional or negligent acts. Indemnification is mutual: each party defends

and holds the other harmless against claims arising from its own wrongful acts in this engagement. Remedies are

mutual: either party may pursue any remedy the law allows, including asking a court for an injunction to stop

ongoing misuse. Each party pays its own legal fees.

§14  Disputes, Governing Law & Venue

If a disagreement comes up, the parties first talk it through in good faith for at least 30 days. If that does not settle

it, either party may bring a claim in small claims court, or in another court if the amount is over the small claims

limit, in the venue named below. This agreement is governed by the laws of the State of Indiana.

Venue: Indiana.

§15  General

Entire agreement: this document, with Exhibit A, is the whole agreement for this project and replaces earlier

drafts and discussions. Changes must be in writing and signed by both parties. No guarantee of future work:

neither party is obligated to any future project; any future work needs a separate written agreement. Delays

outside either party’s control: neither party is liable for delays caused by events outside its reasonable control.

Severability: if any term is unenforceable, the rest still apply. Electronic signatures have the same force as

originals, and the agreement may be signed in counterparts.



09 E X H I B I T  A

Sonolusso FTC Disclosure Standard.
Referenced in §5. Under 16 CFR Part 255, Sonolusso is the advertiser and carries the responsibility to set up,

maintain, and monitor this program.

W H E N  K E N Z I E  P O S T S  S O N O L U S S O  C O N T E N T  O N  H E R  O W N  A C C O U N T S

W H A T  D O E S  N O T  C O U N T  A S  D I S C L O S U R E

W H A T  S O N O L U S S O  D O E S  A S  T H E  A D V E R T I S E R

Instagram posts: #ad or #sponsored in the first two lines of the caption, above the “more” fold, with the

paid-partnership label turned on

Instagram Stories: the Paid Partnership sticker or a clearly visible #ad; in video, say it aloud in the first 5

seconds

TikTok: #ad in the first line, said aloud in the first 5 seconds, with the Branded Content toggle on

Reels and longer video: lead with a spoken disclosure; on-screen text is the backup, not the main signal

Gifted products count: the four products in §6 are a material connection and are disclosed too

#sp, #collab, #partner, “gifted,” or “ambassador” on their own

A hashtag buried in a block of hashtags at the end of a caption

A text overlay on screen for less than 2 seconds

Gives this standard to Kenzie before anything is posted

Checks Kenzie’s posts about Sonolusso for proper disclosure and approved claims

Asks for a fix within 48 hours if a disclosure is missing, and keeps a short log of these checks



10 A C C E P T A N C E

Sign and return.
Both parties sign by October 7, 2026, so work can start at kickoff on October 8, 2026.

☐ Kenzie acknowledges receiving the Sonolusso FTC Disclosure Standard (16 CFR Part 255), Exhibit A.

This document is not legal advice. Attorney review is recommended: the Indiana law and venue clauses

should be reviewed by each party’s attorney before signature.

F O R  S O N O L U S S O  B O T A N I C A L S  &  O R G A N I C S

Linda B. James

CEO & Founder, Sonolusso Botanicals & Organics

S I G N AT U R E

D AT E

C R E A T O R

Mackenzie Lauto

SociallyMackenzie · mackenzielauto1@gmail.com

S I G N AT U R E

D AT E


